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A globally-minded generation, ensuring influence and prosperity for the UK. 

Harnessing cultural relations to redress inequality in the UK

Enabling everyone to contribute to, and benefit from the UK’s role in the world. 

Young people

• Are more globally aware and 
interculturally competent

• Have improved pathways to education 
and work

• Experience improved wellbeing

Institutions

A broader range of institutions and 

organisations provide children and young 

people with more and better quality 

international opportunities

Communities

Are more prosperous, more cohesive and 

have improved wellbeing

1. Research 2. Innovate 3. Engage

Our combined expertise in cultural relations, our understanding of global approaches to education and culture, and our 
extensive network in the UK and overseas, mean that collectively we can build systemic and inclusive ways to connect young 

people in the UK. 

We will prioritise engaging with young people in under-represented communities.

We will organise our work in three strands:

We will achieve this ambition by convening and working with The Alliance, a coalition of organisations mobilised 
to create benefit for the whole UK



• Identify where British Council impact 
is low.  

• Research International Connectivity 
to develop sustainable engagement 
map and perception surveys.

increase the number, diversity and quality 

of international opportunities available to 

children and young people. 

• Evaluate increased international 
connections and impact over time

• APPG report How Internationalised is 
the UK

• Sustainable Engagement map of 
international connections

• collaborate with Alliance partners in 
ways that extend our impact and 
expertise. 

• Engage with key initiatives and 
programme development

• Government: central, devolved and 
local stakeholders with an interest in 
tackling inequality. 

• Targeted place-based approach in 
under-represented communities. 

• Inform new and existing British 
Council programmes. 

• Integrate into Alliance partner 
programmes

• Shared evaluation approaches to 
demonstrate impact

RESEARCH INNOVATE ENGAGE

Understand impact and map benefits over 

time. 

• Strengthened connections to 
stakeholders (local, devolved, 
national), employers, partners and 
audiences across the UK.

Increase number of stakeholders 

supporting internationalism as a route to 

individual and community prosperity. 



More than 70 organisations from all 

sectors, creating:

• Shared networks, resources and expertise 

around priority areas. 

• Collaborative actions leading to new 

opportunities and audiences. 

• Strengthened approaches to funding and 

influence as a combined force. 

• A unique resource for us to better 

understand and develop UK benefit. 

• Youth engagement to inform our research, 

animate our platforms and campaigns and 

innovate for our future direction.  

Young people at the centre of design and 

delivery, in line with wider government 

strategy for the Youth Charter.
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“We want to offer every child and young person 

in the United Kingdom, whatever their 

background or interests, the opportunity to learn 

from – and connect with – other people in the UK 

and around the world.

The UK’s future will be shaped by our 

international links and the way we work with 

partners to tackle the challenges facing us all.

We pledge to do what we can to give our young 

people the understanding, skills and confidence 

to make those connections for themselves – to 

enrich their lives and the lives of everyone in the 

UK. ”

The Internationalism Pledge 

Evaluation & Evidence Advocacy & Engagement
Celebrating & valuing 

languages

Connecting to employers & 

business


